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Editorial

"An advertising agency on the move, looking to the future"

The advertising agency of tomorrow is one that knows how to transform emotion into impact for
brands.
This is the conviction that guides us.

In this context, the advertising agency is changing its name to M6 Unlimited.

Just as practices evolve, so does our business. This new name embodies our desire to push the traditional
boundaries of advertising: to break down the barriers associated with formats, channels, and purchasing
methods in order to offer a more fluid, more open advertising experience that is fully connected to
contemporary practices.

This name also reflects an ambition: that of a group that is constantly transforming itself in line with
technological developments, a group on a conquest, aware of its strengths and faithful to its values.

2026 promises to be an exceptional year for the M6 Group.

Driven by exceptional programming, our offering will once again make a lasting impression this year,
combining power and emotion and bringing together all generations. M6 Unlimited will be flying the flag for the
FIFA World Cup, the biggest global event, and will offer a uniqgue showcase for its partners through M6, RTL,
and the M6+ platform, which is enjoying a historic season.

2026 will also be a year of transformation and new strategic partnerships, with the aim of making advertising
more effective, simpler, more responsible, and more in line with consumer expectations.

With this new momentum, we are consolidating our position as a major advertising agency, -Gligiated
about market changes and bold in building the future. It is by working closely with our partners and cultivating
creativity and innovation that we will continue to make a difference.

Without limits.

Hortense Thomine -Desmazures
Deputy CEO, Advertising & Developmeni6 Group
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Cross MediaStudy Wave 2024.1

TV: Médiamétrie / Médiamat targeting 289 year olds, 20242025 season (prime time) / Radio: Médiamétrie. Septembelune 20242025, LaV, 5am-midnight, PDAC 13+
Médiamétrie eStat streaming quicksight, web radio, & acpm ranking ofRTLGroup and M Radio digital radio stations, live sessions & MédiamétréStat podcast: June 2025
M6+ data: Médiamétrier Médiamat T 4-screen measurement T JanuaryAugust 2025
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RTL, RTL2, FUN RADIO, M RADIO
4 complementary stations

France's number one private radio station with®L
5 million listeners every day.

RTL is the leading generalist radio station in the
audiovisuallandscape.

This season looks promising with the arrival of strong
voices and experts in their fields: Marc-Olivier Fogiel,
Anne-SophieLapix AugustinTrapenard AndréDussollier,
and others.

RTL prioritizes news and understanding of the world
throughout the day with Thomas Sotto, Amandine Bégot
Anne-SophieLapix,and others.

In addition to these major news slots, RTLalso offers
programs featuring stories, culture, advice, and
entertainment, always designedto inform, educate, and
inspire,and availableas podcasts.

02 The M6 Groucosystem

LE SON POP-ROCK

1®¢ s of young adult music for 25-49 year olds and
upper socio -professional categories .
2 million daily listeners .

For 30 years, RTI2 has embodied pop-rock sound,
offering an irresistible mix of timeless classics from
legendary artists such as U2 and Coldplay, and new
releasesthat are shakingup the current music scene.

RTI2 also features popular shows such as Double
Expresso,which is celebrating its 10th anniversarythis
year,and LeDrive

Pop-rock experts such as Waxx Zégut and Marjorie
Hache immerse you in the world of pop-rock with
passion.

Two new shows are joining the lineup every Sunday,
hosted by Ophélie Meunierand Matt Bastard

Finally, RTI2 brings you unique musical moments with
live studio performancesand unforgettableconcerts such
as RTI2 Pop-RockLiveat Le Trianon
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RTL, RTL2, FUN RADIO, M RADIO
4 complementary stations

FUN

2.2 -private morningaudience among 2549 year
olds.
1.9 million listeners every day.

In the new 2025-2026 season, Fun Radio, the benchmark
for dance music, will continue to thrill its listeners every
day.

Fun RadioIbiza Experience the electronic music event of
the year, returns for its tenth edition in April 2026 with an
exceptional show featuring the biggest French and
international DJs Theshow confirms its unmissablestatus
in Franceafter nine sold-out editions!

Surprises,games,goodvibes, news, dance music... Bruno
Guillon and his entire team are back for a new season of
"Brunosur FunRadio"

And Fun Radio is also creating a buzz with the eagerly
awaited arrival of Cyril Hanouna and his crew, every
afternoon, with his show: "ToutBeauToutFun."

Number one for French music.

M Radio,a warm, family-friendly station aimed at women,
attracts nearly 600,000 listeners every day thanks to its
focus on Frenchpop music. It is the only radio station to
support Frenchmusic from the 1980s to the presentday,
with artists such as Slimane, Santa, Calogero, Céline
Dion, Vianney Vitaa, FrancisCabrel,and more.

Every day, its iconic presenters embody the station's
values authenticity, proximity, and friendliness!
and friendliness!

Good vibes guaranteed as soon as you wake up with
Jérbme

and Constancefrom 6 a.m. to 10a.m.

On Saturdaysfrom 10 a.m. to 12 p.m., tune in to a hew
show:

"Bienvenuechez Beaugrand,"a late morning show with

your favorite artist, featuring confidences, laughter, and

kindness
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A WIDE RANGE OF TOPICS
Avallable In digital audio format
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M6 UNLIMITED'S CSR POLICY

True to the M6 Group's DNA, our channels have been
informing, entertaining, and supporting the daily lives of
French people with warmth and kindness since our
creation, reflecting the evolution of French society and
its major challenges.

The EngagementDepartment coordinates the M6 Group's
CSRpolicy, which consists of sixroadmaps:

Carbonfootprint

Eco-production

Mediaeducation

Digital sobriety

Anti-waste

Equalopportunities

CONTRIBUTING TO THE SUSTAINABLE TRANSFORMATION
OF ADVERTISING AND THE CREATION OF ADVERTISING
NARRATIVES THAT INSPIRE CHANGE

M6 Unlimited is fully alignedwith the M6 Group's CSRpolicy.
In line with this, it has defined sixroadmaps within its scope
of action to contribute to the sustainable transformation of
advertising and fulfill its mission of "Co-creating the
advertisingof the future":

Leading the way towards sustainable and positive
narratives

Designingresponsibleadvertisingofferings

Build tailor-made solutions to support brand engagement
Adviseits partnerson high-impact advertisingcampaigns
Contribute to the associativeand philanthropic world
Cooperate with interprofessional organizations for more
responsibleadvertising

CONTRIBUTINGOACCELERATINGHECULTURALSHIFT
TOWARDSSUSTAINABLBEHAVIORN THEINTEREST®F
CONSCIOUSCONSUMPTIONTHATIS MORERESPECTFUL
OFTHEECOSYSTEM

There are many challenges involved in responsible
communication:  conveying messages that encourage
behavioral change, promoting new  collective
representations of a more responsible, ethical, and
supportivesociety.

Therole of an advertisingagencysuch as M6 Unlimited is key
in capitalizingon its ability to influence:

Toadviseits clients on transformativecontent
Todesignresponsibleadvertisingoffers

Participating in the Business Climate Convention (CEC)
through the "Nouveaux Imaginaires" program, alongside
some 60 organizations, has helped us accelerate our
thinkingand actions in favorof more responsibleadvertising

We carryout this coalition work on a daily basis with partners
from different backgrounds and with complementary
perspectives and expertise for the implementation of our
studies, our offers, our internal initiatives, in solidarity and
with other professions
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