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Theadvertisingagencyof tomorrowis onethat knowshow totransformemotioninto impact for brands.
Thisis the convictionthat guides us.

Withthis in mind, theadvertisingagencyis changingits nameto M6Unlimited.

Justas practices evolve so does our business. This nemmame embodiesour desireto push thetraditional
boundariesof advertising breakingdown thebarriersassociatedwith formats, channels, andpurchasing
methods to offera morefluid, openadvertisingexperiencethat is fully connectedto contemporarypractices.
Thisname also reflects an ambition:that of a groupthat is constantly transformingitself in linewith
technologicaldevelopments a group on &onquest, awareof its strengthsand faithful to its values.

2026 promises to be an exceptional year for the M6 Group.

Driven byexceptionalprogramming our offeringwill once againmake a lasting impressiorthis year,
combiningpower andemotion and bringingtogetherall generations M6 Unlimited will be flyingthe flag for the
FIFA World Cup, theiggestglobal event, andwill offera unique showcase foits partnersthroughM6, RTL,
and the M6+ platformwhich is enjoyinga historic season

2026 will also be a yearof transformation and newstrategic partnerships, with the aim of makingadvertising
more effective ,simpler, moreresponsible and more in linavith consumer expectations.

With this new momentum, we are consolidatingour position as a majoladvertisingagency, clear-sighted
about marketchanges andbold in building the future. Its by workingcloselywith our partnersand cultivating
creativityand innovationthat we will continue tomake a difference.

Without limits

Hortense Thomine -Desmazures
Deputy Chief ExecutiveOfficer, Advertising &evelopmentt M6 Group
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TV CHANNELS
2EMETV GROUP
24% AUDIENCE SHARE

AMONG

25-49 YEAR OLDS

MONTHLY REACH
TOTAL FR POPULATION

MONTHLY USERS
YOUNGEST FRENCH
STREAMING PLAYER

ON THE MARKET

Cross MediaStudy Wave 2024.1

TV: Médiamétrie / Médiamat targeting 289 year olds, 20242025 season (prime time) / Radio: Médiamétrie. Septembelune 20242025, LaV, 5am-midnight, PDAC 13+
Médiamétrie eStat streaming quicksight, web radio, & acpm ranking ofRTLGroup and M Radio digital radio stations, live sessions & MédiamétréStat podcast: June 2025
M6+ data: Médiamétrier Médiamat T 4-screen measurement T JanuaryAugust 2025
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2" national channel among 25-49 year olds

and those aged 50 and over.

The2024-2025 season marked a new milestone in the growth of
M6, which has establisheditself as a must-see generalistchannel,
capable of bringing people together while reinventingitself with
agility. Authentic, creative and close to its audience, it cultivates
a specialrelationshipwith the French

The2025-2026 seasonpromisesto be evenmore ambitious, rich
in emotion, innovation and unifying events celebrations of 20
yearsof historic brands, originalentertainmentsuch as "Pandore,"
the highly anticipated return of "Maillon Faible" presented by
Olivier Minne, and enhanced news coveragewith the arrival of
Anne-SophieLapix

Sportswill continue to play a central role, following the success of
the PSG/Inter Milan final, which attracted up to 10.3 million
viewers M6 will broadcastthe 2026 and 2027 ChampionsLeague
finals and, starting in June,the global eventof the year, the 2026
FIFAWorldCup™.

Driven by an evergrowing pool of talent and strong editorial
ambition, M6 is consolidatingits position as a major playerin the
Frenchaudiovisuallandscape.

Source: Médiamétrie/Mediamat Season 20242025 - All day

-

-

Theyoungest French streaming player on the market .
Launchedin May 2024, M6+ embodiesthe M6 Group's new ambition
in free streaming More immersive, engaging and accessible, it has
already attracted more than 52 million French viewers With more
than 30,000 hours of contenty series original productions,
entertainment, documentariesy the platform appealsto a broad and
decidedly young audience, on averagenine years younger than its
competitors.

The 2025-2026 season promises to be rich and diverse an Anime
Digital Network (ADN) corner with more than 2,500 episodes a
"K comme Corée" event dedicated to K-Dramas new original
productions, and cult seriesavailablefree of charge

Finally, the NFL will be broadcast live every Sunday starting in
September, with free access.

M6+ thus confirmsits position as an essentialstreamingplayer.
A new way of watching TVis taking hold: free, immersive, and 100%
entertaining

Source Médiamétrie/MediamatT May2024 T June2025
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Best season ever in the -50s for the

reality series in prime time

After a successful 2024-2025 season, W9 confirms its
position as the favorite DTT channel among 15-34 year
olds and Frenchviewers

For the fall season the action will be on W9, with
ambitious and renewed programming In the early
evening Cyril Hanouna arriveswith a new entertainment
show, "Tout beau, tout n9uf." In prime time, the big
comeback of the cult show Y'aque la vérité qui compte,
hosted by Pascal Bataille and Laurent Fontaine, promises
new moving stories combining reunions, declarations of
love, and reconciliations.

Reality series, the channel's mainstay, are back in force
with new seasonsof "Les Cinquante,""TheCerveau,"and
"L'llede la tentation."

With enhanced access, special events and reality TV
programming that is popular with young people, W9 is
going on the offensive to attract an everwider audience
and consolidateits success.

Source Médiamétrie/Mediamatr 2024-2025 seasonT Prime
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Best season ever among viewers aged 4+in prime
time and second best season among viewers
aged 25-49in prime time.

6ter continues its success thanks to its iconic programs
such as LesReinesde la route, Vivele camping,and Lavie
secrete des commercants, which appeal to audiences
with their authenticity and relatability.

The2025-2026 seasonpromisesto be a rich one, marked
by the return of cult formats such as C'est du propre!, as
well as new highlights notably the series Une affaire
privée avec Jean Rena The enhanced and diversified
movie offering completes this schedule designed for
everyone 6ter thus affirms its positioning as a feel-good,
family-friendlychannelaccessibleat anytime of the day.

Source Médiamétrie/Mediamat 2024-2025 season- Prime

[ 1 ¢ UMNG.k1tt R 1 dhannel among 47110 year-
olds, and the leading channel among women
aged 25149 (WRP-50) for 13 consecutive seasons.

By appealingto moms and captivating children, Gulli has
had an excellent season It has established itself as the
go-to channel for the whole family, as evidenced by the
success of Gulli Prime. What's more, it has had its best
seasonin 10 yearsamongthe generalpublic and a record
among commercial targets. France's number one youth
channel has establisheditself as the benchmarkbrand for
responsibility and commitment thanks to its premium
programming filled with humor, adventure series
documentaries animated films, and strong licenses.
Innovation is at the heart of the channel's strategy, as
evidencedby the success of the Gulli app, which offers a
rangeof content to bringit evercloserto its audience.

Source Médiamétrie/Mediamat 2024-2025 season- 6:00 a.m. to 8:00 p.m.
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